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Long-Term Vision

A comprehensive healthcare company

Becoming a
Group Sales 1 trillion yen Market Share

company
ny,

Pharmaceutical
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In April 2018, Nihon Chouzai announced a long-term vision describing the kind of company we want to be in 2030 Pharmacy Business Sales Business
The business environment for the Group is undergoing dramatic changes, including the super-aging society in 1 00/ 1 5O
Japan and the global spread of COVID-19. ° %o
Embracing these dramatic changes as opportunities, we summarize on this page the strategies and results we I | | | |

are targeting to achieve substantial growth.

We set Group sales of 1 trillion yen as the scale of business we are aiming
for in 2030. To achieve this target, we project capturing a 10% share of the
pharmacy market and a 15% share of the generic drug market.

Strategies for Making the Long-Term Vision a Reality

Our View of the Long-Term Business Environment Strategies Strategic Outcomes
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